MSL OMNICHANNEL
INSIGHTS FOCUS AREAS

Here are 5 areas MSLs should be focusing on when engaging
with HCPs to gather omnichannel insights. The why behind
each of these should be uncovered by the MSL, reported
internally, and used to inform the omnichannel strategy.

Channel Preference

This refers to the channel they prefer to interact with:
in-person, email, text, etc? Why ? Don't forget to
determine when they like to engage with a channel.

Other Channels

Is the HCP engaging with a channel you are unaware
of? This could include other people at your own
company.

Content Preference

What type of content is preferred? Do they want short
videos or the full-text publication? Uncover why this is
the case to help personalize and inform strategy.

Learning Preference

What is their learning style? How do they like to
consume information? Why?

Preferred Activities

Do they like to participate in ad boards or small group
meetings? This will help engage them in the right
activity and better personalize.
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